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(1) Send the disclosure to the con-
sumer’s electronic address; or 

(2) Make the disclosure available at 
another location such as a web site; 
and 

(i) Alert the lessee of the disclosure’s 
availability by sending a notice to the 
consumer’s electronic address (or to a 
postal address, at the lessor’s option). 
The notice shall identify the trans-
action involved and the address of the 
Internet web site or other location 
where the disclosure is available; and 

(ii) Make the disclosure available for 
at least 90 days from the date the dis-
closure first becomes available or from 
the date of the notice alerting the les-
see of the disclosure, whichever comes 
later. 

(3) Exceptions. A lessor need not com-
ply with paragraph (d)(2)(i) and (ii) of 
this section for the disclosures required 
under § 213.7. 

(e) Redelivery. When a disclosure pro-
vided by electronic communication is 
returned to a lessor undelivered, the 
lessor shall take reasonable steps to at-
tempt redelivery using information in 
its files. 

[Reg. M, 66 FR 17328, Mar. 30, 2001] 

§ 213.7 Advertising. 
(a) General rule. An advertisement for 

a consumer lease may state that a spe-
cific lease of property at specific 
amounts or terms is available only if 
the lessor usually and customarily 
leases or will lease the property at 
those amounts or terms. 

(b) Clear and conspicuous standard. 
Disclosures required by this section 
shall be made clearly and conspicu-
ously. 

(1) Amount due at lease signing or de-
livery. Except for the statement of a 
periodic payment, any affirmative or 
negative reference to a charge that is a 
part of the disclosure required under 
paragraph (d)(2)(ii) of this section shall 
not be more prominent than that dis-
closure. 

(2) Advertisement of a lease rate. If a 
lessor provides a percentage rate in an 
advertisement, the rate shall not be 
more prominent than any of the disclo-
sures in § 213.4, with the exception of 
the notice in § 213.4(s) required to ac-
company the rate; and the lessor shall 
not use the term ‘‘annual percentage 

rate,’’ ‘‘annual lease rate,’’ or equiva-
lent term. 

(c) Catalogs and multipage advertise-
ments. A catalog or other multipage ad-
vertisement that provides a table or 
schedule of the required disclosures 
shall be considered a single advertise-
ment if, for lease terms that appear 
without all the required disclosures, 
the advertisement refers to the page or 
pages on which the table or schedule 
appears. 

(d) Advertisement of terms that require 
additional disclosure—(1) Triggering 
terms. An advertisement that states 
any of the following items shall con-
tain the disclosures required by para-
graph (d)(2) of this section, except as 
provided in paragraphs (e) and (f) of 
this section: 

(i) The amount of any payment; or 
(ii) A statement of any capitalized 

cost reduction or other payment (or 
that no payment is required) prior to 
or at consummation or by delivery, if 
delivery occurs after consummation. 

(2) Additional terms. An advertisement 
stating any item listed in paragraph 
(d)(1) of this section shall also state the 
following items: 

(i) That the transaction advertised is 
a lease; 

(ii) The total amount due prior to or 
at consummation or by delivery, if de-
livery occurs after consummation; 

(iii) The number, amounts, and due 
dates or periods of scheduled payments 
under the lease; 

(iv) A statement of whether or not a 
security deposit is required; and 

(v) A statement that an extra charge 
may be imposed at the end of the lease 
term where the lessee’s liability (if 
any) is based on the difference between 
the residual value of the leased prop-
erty and its realized value at the end of 
the lease term. 

(e) Alternative disclosures—merchandise 
tags. A merchandise tag stating any 
item listed in paragraph (d)(1) of this 
section may comply with paragraph 
(d)(2) of this section by referring to a 
sign or display prominently posted in 
the lessor’s place of business that con-
tains a table or schedule of the re-
quired disclosures. 
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(f) Alternative disclosures—television or 
radio advertisements.—(1) Toll-free num-
ber or print advertisement. An advertise-
ment made through television or radio 
stating any item listed in paragraph 
(d)(1) of this section complies with 
paragraph (d)(2) of this section if the 
advertisement states the items listed 
in paragraphs (d)(2)(i) through (iii) of 
this section, and: 

(i) Lists a toll-free telephone number 
along with a reference that such num-
ber may be used by consumers to ob-
tain the information required by para-
graph (d)(2) of this section; or 

(ii) Directs the consumer to a written 
advertisement in a publication of gen-
eral circulation in the community 
served by the media station, including 
the name and the date of the publica-
tion, with a statement that informa-
tion required by paragraph (d)(2) of this 
section is included in the advertise-
ment. The written advertisement shall 
be published beginning at least three 
days before and ending at least ten 
days after the broadcast. 

(2) Establishment of toll-free number. (i) 
The toll-free telephone number shall be 
available for no fewer than ten days, 
beginning on the date of the broadcast. 

(ii) The lessor shall provide the infor-
mation required by paragraph (d)(2) of 
this section orally, or in writing upon 
request. 

[Reg. M, 61 FR 52258, Oct. 7, 1996, as amended 
at 62 FR 15368, Apr. 1, 1997; 63 FR 52109, Sept. 
29, 1998] 

§ 213.8 Record retention. 
A lessor shall retain evidence of com-

pliance with the requirements imposed 
by this part, other than the advertising 
requirements under § 213.7, for a period 
of not less than two years after the 

date the disclosures are required to be 
made or an action is required to be 
taken. 

§ 213.9 Relation to state laws. 

(a) Inconsistent state law. A state law 
that is inconsistent with the require-
ments of the act and this part is pre-
empted to the extent of the inconsist-
ency. If a lessor cannot comply with a 
state law without violating a provision 
of this part, the state law is incon-
sistent within the meaning of section 
186(a) of the act and is preempted, un-
less the state law gives greater protec-
tion and benefit to the consumer. A 
state, through an official having pri-
mary enforcement or interpretative re-
sponsibilities for the state consumer 
leasing law, may apply to the Board for 
a preemption determination. 

(b) Exemptions.—(1) Application. A 
state may apply to the Board for an ex-
emption from the requirements of the 
act and this part for any class of lease 
transactions within the state. The 
Board will grant such an exemption if 
the Board determines that: 

(i) The class of leasing transactions 
is subject to state law requirements 
substantially similar to the act and 
this part or that lessees are afforded 
greater protection under state law; and 

(ii) There is adequate provision for 
state enforcement. 

(2) Enforcement and liability. After an 
exemption has been granted, the re-
quirements of the applicable state law 
(except for additional requirements not 
imposed by federal law) will constitute 
the requirements of the act and this 
part. No exemption will extend to the 
civil liability provisions of sections 130, 
131, and 185 of the act. 

APPENDIX A TO PART 213—MODEL FORMS 

A–1 Model Open-End or Finance Vehicle Lease Disclosures 
A–2 Model Closed-End or Net Vehicle Lease Disclosures 
A–3 Model Furniture Lease Disclosures 
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